Increase brand awareness
Drive website traffic
1. Objectives
( Generate leads

Improve customer retention

Age
Demographics < Gender
Location

2. Target Audience
/ Interests

Psychographics Buying behaviors

Pain points

Newsletters
Promotions
Types of Emails
Transactional emails
Welcome series
3. Content Strategy < Dynamic content

Personalization
Segmentation

Educational content

Value proposition
Exclusive offers

Signup forms
List Building
/ Incentives (e.g., discounts, freebies)

-

Behavioral segmentation

4. Email List Management Segmentation
Demographic segmentation

Regular pruning of inactive subscribers

Cleaning and Maintenance
Updating preferences

-y

Execution Strategy and Plan for Email Marketing Mailchimp

Email Marketing Software HubSpot

Constant Contact

5. Tools and Platforms CRM Integration

Google Analytics
Analytics Tools <
A/B testing tools

Define goals
Planning Phase <
Audience research
Content creation
6. Execution Timeline Implementation Phase <
List segmentation
Analyze results
Review Phase <
Adjust strategies

Open Rates

\ Click-Through Rates (CTR)
7. Performance Metrics Conversion Rates
Bounce Rates

Unsubscribe Rates

GDPR and CCPA Compliance

CAN-SPAM Act adherence

\ 8. Compliance and Best Practices
Opt-in and opt-out processes

Frequency and timing of emails

Customer feedback

\ 9. Continuous Improvement A/B testing for subject lines and content

Regularly updating strategies based on performance data



